Caltrans Stormwater Public Education Campaign

“Protect Every Drop”
June 19, 2018 — ltem 6



Caltrans Goals

Safety and Health

Stewardship and Efficiency
Sustainability, Livability, Economy
System Performance

Organizational Excellence
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Campaign Goals

® Educate Californians about the sources and pathways of

stormwater pollution

® Change behaviors and habits of the traveling public to

reduce stormwater pollution

® Partner with local, regional and statewide agencies for

adoption of the campaign message
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Caltrans Campaign Challenge

® Translate “Don’t Pollute California Waters” into a new

branded title and pollution prevention campaign with positive

messaging focusing on more than just trash

® Educate the public on the connection between the highway

and California waterbodies
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Research

® Conducted 4 focus groups
© 2 groupsin LA
© 2 groups in Oakland
©® Quantitative online study - 3 waves
© Baseline February 2016
© Mid-way June 2017
© Final June 2019
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Research Highlights

Baseline Study

© 84% believe there is a connection between highway pollution
and the quality of water.

©® 30% avoid littering
14% make sure there are no leaking fluids

®

©® 19% report having intentionally discarded something on the
side of the highway.

©® 19% believe that it is inevitable that something will
accidentally fall out of their vehicle onto the roadway.

©® Higher income respondents admitted to illegal dumping more
often that lower income.
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Research Highlights

Mid-Wave Study (June 2017)

©® 84% continue to believe there is a connection between
highway pollution and the quality of water.

® 95% continue to say that knowing this encourages them to
maintain their vehicle properly and not litter or cause
pollution on highways.

©® Recent rains and reprieve from the drought-like conditions of
2015-16 has led to substantially lax attitudes toward water
quality.

® Confusion between water quality and quantity was very
apparent.
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About the Campaign

Main Campaign Elements:
Campaign branding

Website

Media Relations/Earned Media
Social Media

Public Outreach

Paid Media

Partnerships

Research
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Campaign Creative Artwork
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Key Actions Infographic

Key Actlons to Prevent Highway Pollutlon
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Media Markets 2015-2018

© Tier 1 Markets: San Francisco, LA (including Riverside/San
Bernardino), San Diego & Sacramento

©® Tier 2 Markets: Fresno, Chico, Monterey, Eureka, Bakersfield
15t Flight (100% Branding) Feb 29 —Jun 26, 2016
29 Flight (70% Behaviors/30% Branding) Jul 18 — Sept 12, 2016
3"d Flight (70% Behaviors/30% Branding) Mar 6 —Jun 26, 2017
4t Flight (75% Behaviors/25% Branding) Oct 2 — Nov 20, 2017

5% Flight (75% Behaviors/25% Branding) Mar 28 — Apr 30, 2018

Estimated Total Impressions:
811’284’520 ProtectEveryDrop.com



Creative

Caltrans has worked to develop brand new creative that will be used across
California in paid media, social media and outreach events.

ProtectEveryDrop.com
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Billboards

Northern CA

Southern CA

Protect Every Drop

Clean Water Starts With Clean Highways.
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Protect Every Drop

Clean Water Starts With Clean Highways.
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Proteja Cada Gota

Agua Limpia Empieza con Autopistas Limpias.
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Proteja Cada Gota

Agua Limpia Empieza con Autopistas Limpias.
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General Campaign Materials

:15 online pre-roll video

English and Spanish Infographics
English and Spanish Activity Books
Digital and Print Billboards

Digital/Online Web Banner Ads Static & Animated 300x250;
500x500; 320x250; 320x50; 725x90

Mall Signage

11x17 & 8.5x11 English & Spanish Posters
:15 & :30 Radio Ads

Campaign Logos
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Behavior Focused Creative

Check Your Vehicle
For Fluid Leaks

Clean Water Starts
With Clean Highways.

@ ProtectEveryDrop.com Eﬁ E_;V;,.w,,
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Don’t Leave Your
Load Behind

Clean Water Starts
With Clean Highways.

Properly Dispose
of Your Cigarettes

Clean Water Starts
With Clean Highways.

@ ProtectEveryDrop.com ‘* %
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Properly Dispose
of Pet Waste

Clean Water Starts
With Clean Highways.
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3 Use Eco-friendly
Pesticides

Clean Water Starts
With Clean Highways.
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Trash Your Trash

Clean Water Starts
With Clean Highways.
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Recycle Your
Recyclables

Clean Water Starts
With Clean Highways.
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Clean Water Starts
With Clean Highways.

@ ProtectEveryDrop.com L"t %
Gtrans
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Tips Flyers
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Nhitng Cach Bon gian

Pé& Giam O nhiém Nudc mua

Sudi, sdng, hd vé bién—ngudi dén Califonia yéu quy
ngudn nudc clia minh! Nhung ban ¢6 biét réng khi trdi
mura, céc chit & nhidm nhu rac thal, du nhét & t6 va
bul bdn bj rira khdi phurong tiégn clia ching ta 1&n dudng
vé rof vao céc dudng nudic clia chdng ta? Day la cach
ban c6 th& gilp ngan chan 6 nhiémi

L8p xe dugc bam ding cach It b| mdn hdn,
cdi thign tiét kidm x&ng va gidm kha néng 18p
xe bi nd d&u gidm 6 nhiém.

Bao dufing phutong tién clia ban dé sita
ngay bét ky ché rd il ndo nhém ngén chan
chay diu nhét Ién m&t dudng. Mt phuang
tién bi rd rl duding nhu khéng d4ng k& nhung
hang nghin phutang tién bi ro i 1én dudng 6
12 r&t nhigu!

RE qua tiém rifa xe d& rita sach dét, bui bén
va céc loai can khéc khéi phuang tién clia
ban A& ngéin chéin dong chay & nhiém trong
con mua.

Vit rdc va rac tai ché dang cach vao nai thu
nhén réc & tram xéng hodc & nha trudic khi
chung bay tif cita &8 hodc thing xe véo céng
thoét nude mua.

Khi chd a8, hély chéc chén ching d& dugc

che béng véi nhuta va budc chit sao cho
chiing khdng rét khéi thing xe.

Héy thuc hign trach nhiém clia ban béng cach bao
duding phuong tidn va gilt vé sinh cd trong va ngoai
phuang tién. Hay bao vé nudc clia chung ta. Bdo vé
Ting Giot nuide! Va xin nhd...

Nudc Sach Bat dau V6i Budng s& Sach.
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English
Spanish
Among
Punjabi
Russian
Chinese
Korean




“Protect Every Drop” is Caltrans’
Stormwater Public Education
Campaign to encourage you and
every Californian to help improve
water quality by keeping pollutants
off our highways and out of our
storm drains to keep California
waterways clean.

Q ProtectEveryDrop.com

Pledge Stickers

Clean waterways start
with clean storm drains.

Clean storm drains start
with clean highways.

Clean highways start
with me.

I commit to doing my part to keep
our water clean. I pledge to:
1. Wipe off brake dust build-up on my rims

and wheels

2. Keep my vehicles clean to prevent residue from
washing off when it rains

3. Reduce fluid leaks with regular vehicle maintenance
4. Properly dispose of my trash and recycling

5. Tarp and tie down my trash, vegetation
and other loads to keep items secure

6. Keep my tires properly inflated to prevent
wear and improve mileage

7. Avoid using pesticides and fertilizers when
rain is forecast

Signature
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Other Sighage

Please Properly Dispose Please Properly
of Your Pet Waste Dispose of Trash

Q ProtectEveryDrop.com & o=
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Producing messages as needed
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Earned Media

Focus:

©® Secure free, “earned media,” to support the overall “Protect
Every Drop” stormwater campaign

® Working with local districts: Districts 3, 4 and 12
Core Activities:
® Develop media messages and media kit materials

©® Conduct/support ongoing media outreach efforts with local
Caltrans districts year-round identifying seasonal topics,
announcing partnerships, supporting outreach events,
monitoring the media
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Caltrans District 4

Tarp Your Load Press Event
© Timing/Angle: In advance of Memorial Day Weekend 2018

©® Location: Waterbird Regional Preserve

©® Partners: Contra Costa Clean Water Program

® Coverage: KGO (ABC-affiliate); KPIX (CBS-affiliate); Martinez
Gazette (local paper); KTVU (Fox-affiliate)




Social Media Program
Analytics

q Caltrans HQ

awww Published by Monica Simonson [?] - January 17 at 5:45pm - @

@ 600’000+ Fa ce boo k Dumping is rubbish! Dumping items such as tires and appliances on the side

of the highway is not only unsightly and illegal, it's unsafe and they may
contain toxic heavy metals that can end up in the storm drain and flow to our
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Partnerships

Businesses:
© CBS: Media outlet in 6 key markets in CA
© Outfront Media Inc.: US leader in Out-of-Home advertising
© Adopt A Beach
© Recology
© Santa Clara Valley Transportation Authority
© Sacramento State Sustainability Program
Non-profits:
©® Sacramento Splash
®© Girls Scouts Troops
© Marin Clean Highways
© Californians Against Waste
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Partnerships

Government agencies:
© Sacramento Stormwater Quality Partnership
© Contra Costa Clean Water Program
© Santa Clara Valley Urban Runoff Pollution Prevention Program
© County of Monterey
© San Mateo County
© City of Roseville Environmental Utilities
© California High Speed Rail Authority
© CHP
© DMV
© Fresno Metropolitan Flood Control District
© Tahoe Regional Planning Agency
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Campaigh Adoptions
©® Adopted the campaign

® Made minor refinements in tagline
® Included their logos

©® Contributed dollars toward their own media campaigns

Clean Creeks Start .o
: = i
w1th Clean StreetS. © Bringing Back the Natives Tour

Contra Costa Clean Water Program

Sacramento Stormwater Quality Partnership
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Adopt A Beach

©® 75 Trash barrels wrapped from April 15- Sept. 30, 2016
©® 80 Trash barrels wrapped from April 15- Sept. 30, 2017

© Dockweiler State Beach in Playa del Ray, Zuma Beach in
Malibu, Venice Beach, Hermosa Beach, Will Rogers Beach,
and Manhattan Beach with an average of 572,090 daily
visitors.
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Statewide Outreach Events

Outreach efforts include:
© Large Venue Events (5 per year) including on-site activation
activities
® One-on-One Outreach (50+ van hits per year)
® EcoMedia Community Events (2016 & 2017)
East Bay Regional Park District (Bay Area)

Environmental Charter School (Inglewood)
| Y | QU
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Looking Ahead 2018-2019 FY

® |In the works
® Enhancing the website to make more user friendly

®© Expanding statewide partnerships to include more
local and state agencies and businesses and working
to expand to Southern California

®© Continue social media messaging
® Continued outreach events/opportunities
®© Continue paid media placement:
©Fall 2018
© Final research study
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Thank you!

We’'re looking for partners!

Contact:
Monica Simonson
Senior Account Executive at Sagent
916-359-8316
Monica@SagentMarketing.com
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